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A jotter to 
catch your 

thoughts through
the session.

 THE FOUR FOUNDATIONS OF
WORLD-CLASS MARKETING 

Do you have a stable table for
sustainable sales growth?

How to you feel about marketing?



The invisible underpinnings of successful marketing… 
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First Flow Foundation: The Right Work 
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Second Flow Foundation: Balanced Routine 
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Third Flow Foundation: Baseline Rhythm 
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Fourth Flow Foundation: Maintain Momentum 
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Second Flow Foundation: Balanced Routine | Touchpoint Leaks 
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Third Flow Foundation: Baseline Rhythm / FNTE 
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How stable is your growth table? 
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© Watertight Marketing Ltd | We are the owner of all intellectual property rights in 
this workbook, its contents and the companion presentation. Those works are 
protected by relevant intellectual property rights including without limitation 
copyright. All such rights are reserved. This material is provided for your own use. 
You are not permitted to use the videos or exercises with your own clients, unless
licensed by us to do so. 
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