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How to- you feel about marketing?

RACHAEL WHEATLEY

CONFUSING Rachael has 30+
years' experience
of marketing both
- in-house and as a
consultant.
Watertight Business
PHEREDICIARLE Thinking works with
scaling £2-25m
businesses to
embed marketing
as a tangible
system asset
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First Flow Foundation: The Right Work.

FIRST FLOW FOUNDATION .
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First Flow Foundation: The Right Work | The PP Matrix
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Second Flow Foundation: Balanced Routine
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Second Flow Foundation: Balanced Routine | Touehpoint Leaks
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Third Flow Foundation: Baseline Rhythm

THIRD FLOW FOUNDATION

Baseline Rhuthm

A eommdiment to

consistently delivered ot
intervals and pace
matehed to your market.
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Third Flow Foundation: Baseline Rhythim / FNTE
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Fowrth Flow Foundation: Maintain Momentium
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Maintain Momentum | €50
Unintaini thisiasm
is made possible by a

compelling business
vision that is translated
into a elear plan.
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Fowth Flow Foundation: Maintain Momentum / Meaningfud Milestones
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How stable is yowr growth table?
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@ GET YOUR WATERTIGHT MARKETING COHORT REPORT & AUDIT TOOL

watertight-thinking.com/packs
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o Purchase the pack and dive in to
the learning materials.

Run your own cohort report
using our app.

Write and present your report
° and recommendations.

© Watertight Marketing Ltd | We are the owner of all intellectual property rights in
this workbook, its contents and the companion presentation. Those works are

W ! ht protected by relevant intellectual property rights including without limitation
copyright. All such rights are reserved. This material is provided for your own use.
MARKETING You are not permitted to use the videos or exercises with your own clients, unless
licensed by us to do so.
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